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SafeHarbor

This presentationcontains statementsthat containɁÍÖÙÞÈÙËlookingÚÛÈÛÌÔÌÕÛÚɂincluding, but
without limitation, statementsrelating to the implementationof strategic initiatives, and other
statementsrelating to KRBL Limited and its affiliated companiesȹɁ*1!+ɂȺfuture business
developmentsand economicperformance.

While theseforward lookingstatementsindicateour assessmentand future expectationsconcerning
the developmentof our business,a numberof risks,uncertaintiesand other unknown factorscould
causeactualdevelopmentsandresultsto differmateriallyfromour expectations.

Thesefactorsinclude, but are not limited to, generalmarket,macro-economic,governmentaland
regulatory trends, movementsin currency exchangeand interest rates, competitive pressures,
technologicaldevelopments,changesin the financial conditions of third parties dealing with us,
legislative developments,and other key factors that could affect our businessand financial
performance.

KRBLundertakesno obligationto periodicallyreviseany forwardlookingstatementsto reflectfuture
/ likely eventsor circumstances.
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Leading Market Position

× ²ƻǊƭŘΩǎ ƭŀǊƎŜǎǘ wƛŎŜ aƛƭƭŜǊǎ ŀƴŘ .ŀǎƳŀǘƛ wƛŎŜ 
Exporters.

× LƴŘƛŀΩǎ ƭŀǊƎŜǎǘ ǎŜƭƭƛƴƎ .ǊŀƴŘŜŘ .ŀǎƳŀǘƛ wƛŎŜ /ƻƳǇŀƴȅΦ

× Strong Brand presence through collaborations with 
global retail chains.

× [ŜŀŘƛƴƎ Ǉƻǎƛǘƛƻƴ ƛƴ {ŀǳŘƛ !ǊŀōƛŀΩǎ ƳŀǊƪŜǘ-ǿƻǊƭŘΩǎ
larges Basmati Rice market.

× Largest contact farming basmati rice in the worlds

Leading Brands

× άLƴŘƛŀ DŀǘŜέΣ ǘƘŜ ŦƭŀƎǎƘƛǇ ōǊŀƴŘ ƻŦ /ƻƳǇŀƴȅΣ ƛǎ ǘƘŜ 
topmost selling rice in the Branded Rice segment, 
both in India and Overseas market.

× Brand include ςIndia Gate, TajMahal,Doon, Nur
Jahanand many more.

× 25% share in the Branded Basmati exports from India.

× 30% share in the branded Basmati sale in domestic 
market.

Best-in-Class Operations

× LƴŘƛŀΩǎ ŦƛǊǎǘ Ŧǳƭƭȅ ƛƴǘŜƎǊŀǘŜŘ ŀƴŘ ǎŎŀƭŀōƭŜ ǊƛŎŜ ŎƻƳǇŀƴȅΦ

× Rice manufacturing capacities of 195 MT per hour.

× Good realizations ςexport price per MT commands a 
premium of more than 14% over the Industry average.

× Wide marketing network with presence at 6,40,000 
retail outlets spread over all towns and cities of the 
Country.

× 35% basmati seeds in India are provided by KRBL.

Strong Financial Performance

× 3-year Net Sales Growth CAGR of 23.34% and EBITDA 
growth CAGR of 23.50%.

× 3-years average Return on Capital Employed  of 
15.19%

× 3-years average Return on Equity of 18.50%.

× Short-term loan of the company rated [ICRA]A1+ by 
ICRA, indicating highest credit quality

× Net  Worth of the Company increased from Rs.830.35 
Crorein FY 2013 to Rs.1,044.85  Crorein FY 2014.

INVESTMENTHIGHLIGHTS
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BUSINESSOVERVIEW

× Founded in 1889 in Faisalabad, Pakistan and incorporated in 1993, KRBL is (ÕËÐÈɀÚfirst integrated rice
company.

× Engaged in seed development and multiplication, contact farming, production and marketing of Basmati
rice.

× Being an integrated player, the Company generatesvalue-added by-products like brain oil,de-oiled cakes
and usesrice husks for captive powerplant .

× Branded Basmati rice Company, with manufacturing capacities of 195MT / per hour.

× Has set up a seed farm and a 4MT per hour seed grading plant for its R & D activities and new products
testing.

× Has rice warehousing capacity of 5,00,000tonnes and paddy storagecapacity of 1 million tonnes.

× Collaboration with Bhuler, ÞÖÙÓËɀÚleading rice machine manufacturer, for process/machine improvement .

× Emerged asTop Green company in ranking of 25most popular food companies in India by Greenpeace.

Key Brands Industry Recognition
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BUSINESSOVERVIEW
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Brands Strength



BUSINESSOVERVIEW
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KRBL has fully integrated operations leading to better margins due to scale and effective utilization of by products



BUSINESSOVERVIEW

Contact Farming Enhanced Realizations

Benefits to Farmers
× Accessto competitive and modern technologies

× Significant reduction in risk and uncertainty of markets

× Enhanced earning potential due to improved crop quality
and productivity

× Crop switching - Leading to enhancedrealization

× Good value of paddy without involving intermediaries

Benefits to the Company
× Adequate availability of paddy

× Ensuresgood quality of procured paddy

× Significant savings in transportation and Mandi
tax

× Building lasting, mutually beneficial relationship
with the farmers

× Insulation from fluctuations in paddy prices

× Enhancedrealizations

Yw.[Ωǎ !ŎǊŜŀƎŜ ¦ƴŘŜǊ /ƻƴǘŀŎǘ CŀǊƳƛƴƎUnit Export Value Realization (Rs./ MT)
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Industry KRBL
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BUSINESSOVERVIEW

State Of The Manufacturing Facilities With Distribution Network In India And Across
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Rice Business

Plant 
Location

Function Capacity 
(MT/hr)

Grading & 
Packing (MT/hr)

Ghaziabad Rice 
Processing

45 50

Dhuri Rice 
processing

150 50

Delhi Grading 30

Total 195 130

Energy Business
Plant Location Function Capacity (MW)

Dhuri Biomass 12.30

Ghaziabad Biomass 3.50

Sub-Total Biomass 15.80

Maharashtra Wind 12.50

Rajasthan Wind 11.85

Tamil Nadu Wind 8.10

Karnataka Wind 11.10

Andhra Pradesh Wind 2.10
Madhya Pradesh Wind 6.00

Sub-Total Wind 51.65

Madhya Pradesh Solar 14.73

Sub-Total Solar 14.73

Total Biomass/Wind/Solar 82.18


